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The World Bank recently reported that developing and emergent markets experienced a 5.8% 

growth in 2016. The IMF forecasts a 4.7% growth in developing countries in 2017. The 

potential that lies in such contexts attracts an increasing number of national and international 

investors each year (e.g. new shopping malls, mobile phones, innovations…). Emerging 

countries represent an interesting context for scholars in management. Indeed, two recent 

special issues of the Journal of Business Research focus on the challenges and opportunities 

for marketers in emerging countries and on the global strategies in emergent markets
1
.  

However, such contexts are largely understudied (Lages, Pfajfar and Shoham 2015)
2
. In 

particular, Africa raised little attention among scholars although it holds a significant 

singularity from cultural, social and economic perspectives. Moreover, the African middle 

class increased from 5% to 15% over the last two decades (Ncube and Shimeles 2012)
3
. Still, 

there is a need for a deeper understanding of African particularities to facilitate its 

endogenous development.  

The present call for papers aims to gather scholars (in marketing and management or 

economics) interested in African contexts (North and Sub-Saharan Africa). In particular, the 

objectives are the following: 

- To build relations between researchers located in African countries and emergent or 

developed countries ; 

- To contribute to the enhancement of conceptual research on Africa ; 

- To propose managerial recommendations for local and global companies as well as 

public organizations. 

 

 
                                                           
1
 https://www.journals.elsevier.com/journal-of-business-research/call-for-papers/challenges-and-opportunities-

for-marketers-in-the-emerging-m/  

https://www.journals.elsevier.com/journal-of-business-research/call-for-papers/emerging-market-mncs-post-

acquisition-strategies 
2
 Lages, Cristiana R., Gregor Pfajfar et Aviv Shoham (2015), “Challenges in Conducting and Publishing 

Research on the Middle East and Africa in Leading Journals”, International Marketing Review, 3 (1), 52-77. 
3
 Ncube, M. et Shimeles A. (2012), “The Making of the Middle Class in Africa”, African Development Bank 

Report : http://www.uneca.org/sites/default/files/page_attachments/aec2012-399.pdf 

https://www.journals.elsevier.com/journal-of-business-research/call-for-papers/challenges-and-opportunities-for-marketers-in-the-emerging-m/
https://www.journals.elsevier.com/journal-of-business-research/call-for-papers/challenges-and-opportunities-for-marketers-in-the-emerging-m/
https://www.journals.elsevier.com/journal-of-business-research/call-for-papers/emerging-market-mncs-post-acquisition-strategies
https://www.journals.elsevier.com/journal-of-business-research/call-for-papers/emerging-market-mncs-post-acquisition-strategies
http://www.uneca.org/sites/default/files/page_attachments/aec2012-399.pdf
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Therefore, scholars are invited to submit empirical, methodological and conceptual papers 

that focus on marketing and management with an African perspective. 

 

The conference themes are suggested but not deterministic: 

- Products and services: adaptations, local products’ transformation, services 

management, etc. 

- Retailing and distribution in Africa: local markets, informal markets, alternative 

markets, modern retailing, Chinese commercial networks, etc. 

- Communication: local advertising, promotions, social media, etc. 

- Price: price bargaining, price perceptions, etc. 

- E-commerce, mobile commerce, digital marketing and new technologies. 

- Migrations, poverty, BoP strategies, adaptation strategies to the economic crisis, etc. 

- Societal marketing: ethics, CSR, sustainable development, fair trade, etc. 

- Internationalization, partnerships within Africa, cultural team management, … 

- Innovation, co-creation, participation, business models, …  

- Branding: local/global branding, counterfeit brands, … 

- Cooperative and associative strategies: NGO, non-profit organizations, etc. 

- Entrepreneurship: SME, social entrepreneurship, women entrepreneurs, BtoB markets, 

etc.  

- Sector-specific marketing and management: agri-business, health, luxury, local 

banking systems, tourism, etc. 

- Cross cultural research.  

 

Submissions may include qualitative and quantitative approaches, case studies and conceptual 

papers. The suggested themes are oriented toward strategy, marketing and consumer or 

organizational behavior but any management or economics approach is welcome: human 

resource management, public management, logistics, information systems, etc. 

 

We strongly encourage research collaborations and cross-cultural projects.  
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Papers may be submitted in French or in English. Two submission formats are accepted: 

- Short papers: may not exceed 5 pages including title page, abstract, text, references and 

appendices (times 12 pt, space 1.5 with 1-inch margin on each side). 

- Long papers: may not exceed 15 pages including title page, abstract, text, references and 

appendices (times 12 pt, space 1.5 with 1-inch margin on each side). 

 

Page 1 (short and long papers): title, short abstract (150 words, space 1.5), and 5 key words 

(max) with no author identity information (for initial submissions). 

We use a double-blind peer review. Accepted papers will be assigned to sessions that hold 

similar themes.  

For further details, please visit the conference submission platform (template provided). 

 

Submission platform  

Submissions should use Word 2003 and be sent from : 

https://jrpa.sciencesconf.org/  

The file name should be as follows: submission title-JRPA2017 

 

 

Publication opportunities 

The best papers presented at the conference will benefit from the conference support to 

improve and submit the projects to referred journals (ranking in HCERES/ FNEGE /CNRS) 

or in future edited books. In this sense: 

- The journal Management et Sciences Sociales (ranked FNEGE 4) will select papers that fit 

its positioning and send them to referees for evaluation.  

- The journal Management & Avenir (ranked FNEGE 3/ CNRS 4) will publish a special issue 

from a selection of papers presented at the conference.  

 

 

Submission guidelines, publication opportunities and award 

https://jrpa.sciencesconf.org/
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Sphinx Best paper Award 

The Company “Le Sphinx” (software editor and market research company) will deliver an 

Award to the best paper of the conference. The Award will consist of equipping the research 

lab of the laureate.  

Specifically, it comprises : 

- Three “Sphinx iQ 2 Quali” licences valid for 3 years (software for questionnaire 

designing and quantitative/ qualitative analyses) ;  

- One “SphinxOnline account” (1000 answers, 5000 e-mails), a survey hosting, diffusion 

and data sharing platform (online, tablet, Smartpone).  

The equipment offered will be created to the name of the laureate’s lab and sent by email. The 

laureate should provide the lab contact details. 

 

Young Researcher Awards 

The two best communications wrote or jointly wrote by young researchers will receive the 

First Young Researcher Award (1000 euros) and the Second Young Researcher Award 

(500 euros) of the Conference. 

 

 

 

 

 

 

Submission opening May 15, 2017 

Submission deadline July 31, 2017 

Notification of acceptance October 5, 2017 

Submission deadline for revised version November 6, 2017 

Submission agenda  
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Conference Chairs 

Mbaye DIALLO Professor University of Lille 2 (IMMD) 

Souad DJELASSI Associate Professor University of Lille 2 (IUT C) 

 

Conference board members 
Fathi AKROUT Professor Faculty of Economics and 

Management Sfax (Tunisia) 

Abdelmajid AMINE Professor University Paris-Est – IAE Gustave 

Eiffel (France) 

Augustin ANASSE Professor University Alassane Ouattara –

Bouake (Ivory Coast) 

Nawel AYADI Assistant Professor 

 

ISG Tunis (Tunisia) and University 

Paris Descartes (France) 

Amina BEJI-BECHEUR Professor University Paris-Est Marne-La-

Vallée (France) 

Imène BELBOULA Assistant Professor University of Blida 2 (Algeria) 

Bertrand BELVAUX Professeur des Universités University of Burgundi (France) 

Norchene BEN 

DAHMANE – MOUELHI 

Associate Professor University of Carthage - IHEC 

Carthage (Tunisia) 

Mohamed Slim BEN 

MIMOUN 

Associate Professor SKEMA Business School (France)  

Samuel K. BONSU Professor Ghana Institute of Management and 

Public Administration (Ghana) 

Younes BOUGHZALA PhD - Director of research 

programs  

Le Sphinx Inc. (France) 

Salah BOUMAIZA 

 

Professor University of Carthage - 

FSEG of Nabeul (Tunisia) 

Sue BRUNING Professor University of Manitoba (Canada) 

Abdelatif CHAKOR  Professor University Mohamed V, Faculty of 

Souissi at Rabat (Morocco) 

Isabelle COLLIN-

LACHAUD 

Professor University of Lille 2 - IMMD 

(France) 

Daouda COULIBALY  Assistant Professor ISTEC Paris (France) 

Ibrahima Samba 

DANKOCO 

Professor University Cheikh Anta Diop - 

FASEG (Senegal) 

Isabelle DECOOPMAN  Associate Professor SKEMA Business School (France) 

Sihem DEKHILI Associate Professeur University of Strasbourg - EM 

Strasbourg (France) 

Fatou DIOP-SALL Professor University Cheikh Anta Diop Dakar 

– ESP (Senegal) 

Nibrass EL AOUD  Professor IHEC Sfax (Tunisia) 

Scientific committee 
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Camal GALLOUJ Professor University Paris 13 (France) 

Faouzi GHIDOUCHE Associate Professor HEC Algiers (Algeria) 

Delphine GODEFROIT- 

WINKEL 

Lecturer Independant (Morocco/ Belgium) 

Birahim GUEYE Professor University Gaston Berger Saint-

Louis (Senegal) 

Rim JALLOULI Professor University of Manouba (Tunisia) 

Salima JAZI Associate Professor  University Hassan Premier - ENCG 

of Setta (Morocco) 

Joseph KASWENGI Assistant Professor University of Orléans (France) 

Clarisse KIENOU-

TRAORE 

Assistant Professor University Ouaga II – FEG (Burkina 

Faso) 

Riadh LADHARI Professor University of Laval (Canada) 

Soulaimane LAGHZAOUI Associate Professor University Ibn Tofail – ENCG 

(Morocco) 

Erick LEROUX Associate Professor Université Paris 13 (France) 

César NDIONE Assistant Professor University of Reims Champagne 

Ardennes (France) 

Paul Valentin NGOBO Professor University Paris Dauphine (France) 

Adèle Sabine NGUIMBI 
 

Assistant Professor  University Omar Bongo-INSG 

(Gabon) 

Philippe ODOU Professor University of Reims Champagne 

Ardennes (France) 

Karine PICOT-COUPEY Assistant Professor University of Rennes 1- IAE - IGR 

(France) 

Yvon PESQUEUX Professor CNAM Paris (France) 

Ingrid PONCIN Professor Catholic University of Leuven 

(Mons, Belgium) 

Fatima REGANY  Assistant Professor University of Lille 2 – IMMD 

(France) 

Valérie RENAUDIN Assistant Professor University Paris Dauphine (France) 

Arnaud RIVIERE Associate Professor University of Tours - IAE (France) 

Abdellatif SADIKI Professor University Hassan II (Morocco) 

Anne Marianne SECK Assistant Professor University of Aix-Marseille – FEG 

(France) 

Fatma SMAOUI Associate Professor University of Tunis - ISG of Tunis 

(Tunisia) 

Bertrand SOGBOSSI Professor University of Parakou (Bénin)  

Nizar SOUIDEN Professor University of Laval (Canada) 

Nil TOULOUSE  Professor University of Lille 2 – IMMD Skema 

Business School (France) 

Mourad TOUZANI Associate Professor Neoma Business School (France) 

Victor TSAPI  Professor University of Ngaoundéré 

(Cameroon) 

Pierre VALETTE 

FLORENCE 

Professor University of Grenoble Alpes 

(France) 

Zahir YANAT Professor Kedge Business School (France) 
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Sondes ZOUAGHI Associate Professor University Paris Seine - Cergy-

Pontoise (France) 

 

 

 

 

 

Mohamed Slim BEN MIMOUN, Mbaye DIALLO, Souad DJELASSI, Frédérique PERRON, 

Jean-François TOTI, Nil TOULOUSE.  

Rania CHAABANE, Alex DESLEE, Ines SASSI, Ly VO.  

 

Contacts 

 

 

Contact email: jrpalille@gmail.com  
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